Data Cleaning steps
-------------------
Created backup copy of the raw data This is saved as Raw Data on the seperate tab of the same worksheet
Checked for duplicates.
Checked for blanks and filled these with 'unknown' for all columns
Edited publisher for 3 records that had a date to 4th_August
Matched case for the following columns: Name , Genre, ESRB_Rating, Platform, Publisher, Developer.
Columns with scores / sales data formated to Number type Score columns limited to 1 decimal place and Sales data columns limited to 2 decimal places
Genre and ESRB Rating formated to Text type
Font type changed to Century Gothic fornt size 10
Bold and freeze column headers
Column alignment changed to left
(Millions) added to all sales column headers
Renamed NA_Sales, PAL_Sales, JP_Sales, Other_Sales accordingly for clarity.

5 Critical quetions
-------------------
1. Which market has the highest sales?
2. Which are the Top-5 genres with the highest global sales?
3. Which ESRB rating sells most accross all regions?
4. How does critic score relate to sales globally?
5. Which platforms will we focus on in order to maximize on sales?



Marketing Recommendation
------------------------
- North America accounts for 50.4% of the global sales over the period. This is a region that we must have in our plan.
- Top 5 list of game genres account for 72% of global sales and should be included in games portfolio in order to generate maximum global renenues.
- ESRB focus is on E(Everyone) , T(Teen) , M(Mature 17+) and E10(Everyone above 10) in order to generate over 50% of the global sales. For games with unknown ESRB rating our focus will be on the Japan market.
- There is high chance of making 9% more sales  globally by focusing on games where critic score is unknown. For North America and Japan, we wont need to focus alot on the critic score however for Europe and the rest of the world, the critic score is worth considering as games with known critic score generate more revenue in these regions.
- The Top-10 platforms will be part of our focus as these account for 83% of the total global sales.
 




